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 be a COMMUNICATION employee



MONOMYTHS

The mission of our activities is to qualify the youth workers and 
communication specialists from NGOs, both vocationally and 
personally, both independent and in cooperation with other 
participants, by developing their know-how and methodology. Our 
efforts focuses on people and ideas, on creativity and change, 
motivation and potential, on values and visions. 

The central aspect of our training courses and workshops is that 
knowledge is organized and viewed as resources for our clients briefs. 
Therefore, we’ve created general and customized communication 
workshops and campaigns for them during the training courses. The 
participants should be able to design novelty and new 
communication strategies: may it be through the start of a new 
campaign or within existing projects of the NGOs. The participants
shall, during the course of the trainings, develop a pro-active 
attitude towards the concept of branding, as an active and personal 
process of connecting with the community, donors, active citizens, 
public institutions.

what
we do?NGO



In the new, increasingly digital working world that is 
emerging, being properly equipped with skills is more than 
ever a
MUST HAVE.  New Skills are more than what we get to 
learn in SCHOOL or UNIVERSITY. 

Skills can be in the DIGITAL FIELD what we learn while 
practicing or in Training. 

SKILLS 
IN LEARNING



It’s a harsh world outside of the 
university, especially if your major 
doesn't directly translate into 
meaningful employment. 

Maybe you were deeply interested in a particular 
field that doesn’t exactly bring home a paycheck. It 
is disheartening to find that your passion, whether it 
be metaphysical philosophy or maybe military 
history, is not a hot item in today’s job market. 

Regardless of what major you chose, the job market 
is rough for young workers. However, having a 
college degree definitely helps. Recent graduates 
experienced an unemployment rate of 4.9 percent in 
September 2015. In contrast, young workers without 
a college degree averaged at 10 percent 
unemployment. While having a degree provides a 
significant advantage in this challenging job 
market, the type of degree you get makes a 
difference.

GOOD MAJOR



College Majors 
 With the Highest 

Post-Grad 
Unemployment

Political Science 
Political science is a social science concerned chiefly with 
 the description and analysis of political and governmental 
 institutions and processes. 
Unemployment Rate: 7.2 percent 

Ethnic Studies 
Examines[s] race and ethnicity, focusing on a comparative and interdisciplinary 
study of the history and culture of minorities. 
Unemployment Rate: 7.3 percent 

Foreign Language
You get to learn a foreign language, as the name mentions. 
Unemployment Rate: 7.5 percent 

Arts 
Interdisciplinary approaches to the practice of art and the study of visual culture. 
Unemployment Rate: 7.6 percent 

Earth Sciences 
Earth science is any of the sciences (geology, meteorology or oceanography) 
that deal with the earth or with one or more of its parts. 
Unemployment Rate: 7.9 percent 

nvironmental Studies 
Courses in natural sciences, social sciences and humanities, which will provide 
you with a comprehensive understanding of human interaction with the natural 
environment, emerging environmental problems and potential solutions. 
Unemployment Rate: 8.5 percent 

Anthropology 
Anthropology is the study of human beings and their ancestors through time 
and space in relation to physical character, environmental and social relations, 
and culture. 
Unemployment Rate: 8.8 percent 



you have a 
communcation 

major. 
 

so what is 
NEXT?



Do public relations (PR) for a large company. Working in the PR office of a 
large regional, national, or even international company can be an exciting 
experience simply because of the size of the PR team -- and the messaging. 

Do PR for a small company. A huge company not your thing? Focus a little 
closer to home and see if any local, small companies are hiring in their PR 
departments. You'll get more experience in more areas while helping a 
smaller company grow. 

Do PR for a nonprofit. Nonprofits focus on their missions -- the environment, 
helping kids, etc. -- but they also need help running the business side of 
things. Doing PR for a nonprofit can be an interesting job you'll always feel 
good about at the end of the day. 

Do marketing for a company with interests that parallel your own. PR not 
quite your thing? Consider using your communications major in a marketing 
position at a place that has a mission and/or values you are also interested 
in. If you love acting, for example, consider working at a theater; if you love 
photography, consider doing marketing for a photography company. 

Apply for a social media position. Social media is new to lots of folks -- but 
many college students are very familiar with it. Use your age to your 
advantage and work as a social media expert for a company of your 
choosing. 

Write content for an online company/website. Communicating online 
requires a very specific skill set. If you think you have what it takes, 
consider applying for a writing/marketing/PR position for an online 
company or website. 

Work in the government. This can offer an interesting gig with reasonable 
pay and good benefits. See how you can put your communications major to 
use while helping your country. 

Work in fundraising. If you're good at communicating, consider going into 
fundraising. You can meet lots of interesting folks while doing important 
work in a challenging job.



Work at a college or university. Colleges and universities require a lot of 
communication jobs: admissions materials, community relations, marketing, 
PR. Find a place you think you'd like to work -- possibly even your alma mater - 
- and see where you can help out. 

Work at a hospital. People receiving care in a hospital are often going through 
a difficult time. Helping to make sure that the hospital's communication plans, 
materials, and strategies are as clear and effective as possible is noble and 
rewarding work. 

Try going freelance. If you have a bit of experience and a good network to rely 
on, try going freelance. You can do a variety of interesting projects while being 
your own boss. 

Work at a start-up. Start-ups can be a fun place to work because everything is 
starting from scratch. Consequently, working there will provide you with a 
great opportunity to learn and grow with a new company. 

Work as a journalist at a paper or magazine. True, traditional print press is 
going through a rough period. But there can still be some interesting jobs out 
there where you can put your communications skills and training to use. 

Work on the radio. Working for a radio station -- either a music-based local 
station or something different, like National Public Radio -- can be a unique job 
that you'll end up addicted to for life. 

Work for a sports team. Love sports? Consider working for a local sports team 
or stadium. You'll get to learn the ins-and-outs of a cool organization while 
helping with their communications needs. 

Work for a crisis PR company. Nobody needs good PR help like a company (or 
person) in crisis. While working for this kind of company can be a bit stressful, 
it can also be an exciting job where you learn something new every day.

here some ideas on how to move further



In 2015, more than 6,6 million young people, aged

15-24 yo were neither in employment nor in

education or training (NEETs) in the EU.

More than 4.2 million young people with the same

age were unemployed in August in 2016 in the EU.

Although it has decreased – from more than 23% in

February 2013 to less than 19% in August 2016 –

the youth unemployment rate is still very high in the

EU.

The EU youth unemployment rate is more than

double the overall unemployment rate (19%

compared with 9% in August 2016) and masks big

differences between countries: there is a gap of

more than 30 percentage points between the

Member State with the lowest rate of youth

unemployment (Germany at 7%) and the Member

States with the highest rates, Greece (48%) and

Spain (43%).



NO. 1

THE FUTURE OF JOBS

Overall, the EU youth- 
unemployment rate is about 
20%. However, the countries 
with the highest rates — 
Greece, Spain, Croatia, and 
Italy — are all in the stunningly 
high 40% to 50% zone. These 
numbers are among the highest 
in the world. 

The countries with relatively 
low youth-unemployment rates 
— including Denmark, the 
Czech Republic, and the 
Netherlands — are close to 10%. 
Germany's is about 7%. 

Check out the full chart 
included the situation in all 
European countries part of the 
project. 



 In December 
2016, the youth 
unemployment 
rate in Spain was 
at 42.9 percent. 
The source 
defines youth 
unemployment 
as 
unemployment of 
those younger 
than 25 years.





Country                                  2011              2012              2013                2014              2015

UNEMPLYMENT RATE EVOLUTION

Young persons' 
participation in 
the labour market

At 15 years of age, nearly 100 % of the population in the EU is 
still at school. As the young grow older, many move into the 
labour market, becoming employed or unemployed, or remain 
outside the labour market. Not all young people make this 
transition at the same age, so there is a gradual rise in the 
number of the young people on the labour market.



Employment rates are generally lower among women 
and older workers. In 2015, the employment rate for men 
aged 20–64 stood at 75.9 % in the EU-28, as compared 
with 64.3 % for women. A longer-term comparison 
shows that while the employment rate for men in 2015 
was the same as 10 years earlier (75.9 % in 2005), there 
was a marked increase in the proportion of women in 
employment — rising 4.3 percentage points from 60.0 % 
in 2005 

Male employment rates were consistently higher than 
those for women across all of the EU-28 Member States
in 2015, although there were considerable disparities. 
The difference between employment rates by sex was 
as wide as 27.8 percentage points in Malta, where the 
third lowest female employment rate (53.6 %) was 
recorded. Italy, Greece, Romania and the Czech 
Republic reported gender gaps of 16.6–20.0 percentage 
points; for Greece, Italy and Romania this reflected the 
fact that they reported the lowest, second lowest and 
sixth lowest female employment rates; the large gender 
gap in the Czech Republic reflected a particularly high 
male employment rate (83.0 %, the highest among the 
EU Member States), rather than a low female 
employment rate. There was very little difference in 
employment rates between the sexes in Finland and 
Lithuania, where female rates were less than 2.5 
percentage points lower than those for men. Gender 
differences for employment rates were also relatively 
small in Latvia and Sweden.

MEN&WOMEN @ WORK




